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Objectives

+ Describe tactics used by Industry to influence Health o A
Professionals

« Understand the role of Health Professionals related
to the International Code and WHA resolutions

Guilt

Health professionals commonly
state the concern that, if they
promote breastfeeding, they
may...

"impose guilt upon those who do
not breastfeed." wabox200s

Guilt is more prevalent among
mothers who formula feed than - a
breastfeeding mothers. cson 2001 _ UN Women/Neelabh Baneriee

https://mobile.twitter.com/MathisenRoger/status/1435911556
361961476/photo/3

4

Journées annuelles de santé publique 2021 2



Industry and Health Workers/Professionals

* HP maybe ‘used’ by companies for promotion B | ¥
products due to close interaction with families. Protecting Infant Health

A Health Workers' Guide to the 1 2th ed Ition

International Code of Marketing

» Trustis violated when HP are not aware of subtle FHSEEASEHS
ways marketing works, and how exploiting
companies are.

» Sometimes the ‘reward’ seems too difficult to
resist.

* The HP may not see the harm or even might see it

as beneficial to their professional development.
ICDC 2019

g

[t 4%

Responsibility of the Health Worker/Professior‘i

* No promotion of products within the scope of the ko
Code within the health care system Protecting Infant Health

. . A Health Workers' Guide to the 1 2th edltion
« Company sponsorship, gifts, meals and of Breastmik Substiutes o

entertainment have direct impact on health
workers' attitudes to protecting breastfeeding, and
hence direct influence on mothers.

* HP have the responsibility to do no harm
* HP must follow best practice

* HP must avoid COI ICDC 2019
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Industry, Health Professionals and Education™ ©¢a.

a Abbott NUTRITION

BRANDS PR STUDIES  TOOLS FOR PATIENT CARE  CONTINUING EDUCATION o m

Hlaem » Toos.for P Core > Bremssfosding Edbmssion

TOOLS FOR PATIENT CARE

OUR COMMITMENT TO BREASTFEEDING EDUCATION

Abbott agrees with the World Health Organization that breastfeeding provides the best nutrition for babies, and we suppor \\‘f //}
increase Dreastfeeding. We also recognize that for infants who aren't breastfed—for medical reasons or otherwise—infant fc ) -
only appropriate, safe alternative to meet babies’ nutritional needs. = =
/'// NS ABBOTT NUTRITION

\*" HEALTH INSTITUTE

Abbott is also committed to the responsible marketing of infant formula and breast milk substitutes. Learn more here .

Below are resources for healthcare professionals to provide parents for education and inf: ion on
7
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Conflict of interest T

A conflict of interest exists where an
individual has an obligation to serve a
party or perform a role and the individual
has either:

1. incentives or

2. conflicting loyalties, which encourage
the individual to act in ways that
breach his or her obligations. o201 —_— e i

“What conflict of interest?!
| work here in my spare time.”
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Conflict of interest and the infant formula
industry—a call to action

In the field of child health and nutrition, the primary
responsibility of health professionals is to safequard optimal
health and development, which includes protection and
support of breastfeeding.

The primary concern of companies who manufacture
breastmilk substitutes is profit, and their marketing strategy
often targets endorsement by health professionals. wcsaenea. 2016

The intersection of these two groups therefore leads to
conflicts of interest. cuzon

Corporate social oo v
responsibility- 55

The wolf in
sheep's clothing

: 3
S
Our commitment

Support breastfesding and pretect it by continuing to impler
market breast-milk substitutes respansibly

nent an industry-leading policy to

Adhieved @

Demonstrating our commitment
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Les dessous du marketing de l'alimentation
des tout-petits ’

» Revue de littérature (oct. 21)
« 60 études
¢ 10 dernieres années

+ Contexte de pays développés

» Rapport d'enquéte
* Au Queébec

* Encours...

[t

Rapport d'enquéte: La petite histoire du 2'FL

Maintenant sur s A

le marché! > il )

Simil 2 i R
W AC &

PRO-ADVANC

La premiére ot la seule
Préparation Po:
au Canada a

PROMOTION

ALLEGATIONS?

Maintenant sur
le marché!

Simiilac =)

PRO-ADVANCE "~ \ -
IDEALISATION

La premiére ot Ia seule
préparation pour nourrissons
au Canada & contenir du 27-FL'

B
NFLIT D’INTERET:!

COMPARAISONS

EDUCATION
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Rapport d'enquéte: La petite histoire du 2'FL

Maintenant sur
le marché!

Simiilac

PRO-ADVANCE

La premiére ot la seule

SOLUTION Los nourrissons aui ont
o préparation
ac o

PROMOTION

EDUCATION

es plus \

3 YouT

Diffusion

L al
ama,zpn'fa ® Beaconsfield HOW 3Y Toutes ¥

A hittps:jjsimilac.ca/f [

similac

¥
NG TPRRoee®  — Toutes Meilleures ventes  Sports & Plein air  Cartes-cadeaux A¢ ndredi fou

Santé et Soins personnels

Aubaines  Meilleures ventes  Bébés et Puéricultul inant

Retour aux résult

Visitez le Stol

<k il Oreast MK Similac

helps build baby's immune system

son en 1 jour

mois a

/ {] 01866302¢
it i ica Rrastare o b Poudre ¢ ‘ ) ey
g = T
E Ea Prix: 36,98
A
Get a $6.5088
(Restrictiof 7 vous
15%
(=7 Nouveau (5) b / gram)

Marque
Taille | L e b maintenant
Passez |a souris sur l'image pour I'agrandir Ingrédients B sur les
ko atiques.
innulez 3 tout
voir plus
undi, 15 nov.
Poids de l'al
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Toutes les cibles protégées par le Code

Children's Healthcare Canada Annual Conference

® @® CHU
Sainte-
Justine
Foundation

et )
Children's Hospital /
London Health Sciences Centre

» Conférence:
Improving Nutrition Care in Pediatrics: A National
Malnutrition Care Standard
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Corporate social responsibility-The wolf in %
sheep's clothing Wy “‘*

o)

Abbott

OUR COMMITMENT TO

RESPONSIBLE MARKETING
OF INFANT FORMULA AND
BREAST MILK SUBSTITUTESS

LXK
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#e0:

Corporate social responsibility-The wolf in e
sheep's clothing

CHAMPIONING
MALNUTRITION
CAR =z

Tl anml Vs
Thank You to our Par

Proud visionary sponsor a Abbott
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#e0:

Key Messages e

* Parents need clear information about infant feeding and the HP is
responsible to provide this without judgement.

+ Conflicts of interest are sometimes difficult to see unless you are looking.
* If it smells fishy it most likely is.
* There is no such thing as a free lunch.

* All HP including researchers have an obligation to do no harm and meet
their obligations under the International Code.

» The International Code is about marketing a product NOT about using it.

e Be curious and learn more

18
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